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still not easy.

What will be useful in their situa-
tion? Dont’ limit yourself to just one
catalog though. Nearly every supply
company carries a variety of jars and
other containers. Prices and ship-
ping will vary, too, so shop carefully.

England and Europe have had
very nice honey containers. Perhaps
someday we can have some of their
innovative designs here. If you would
like to see what is available, you can
send for catalogs. There’s a list avail-
able at the end of the article.

You will be surprised at all of
the innovative containers available.
Perhaps someday we will have such

T hae
National
Honey
Board has
JustiSire-
leased its
‘Official
Marketing
Kit.” This
expand-
able three-ring notebook contains
hundreds of pages, with more to
come, covering marketing plans,
an overview, recipes, NHB infor-
mation, market research, target
markets, business plans, regula-
tions, pricing, packaging (includ-
ing labels!), advertising, PR, POP,
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Other glass containers, easier to use, but

L]

Designer containers
and expensive, but ‘prettier than
easy’

upscale ]l
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Glass has the advantage of looking wonder-

an assortment here in the U.S. Per-
haps beekeepers’ demand will bring
such containers. I found the pump
container interesting for liquid
honey. A few pumps and you have
put liquid honey in your tea. I do not
think a pump container will work for
exceptionally dry honey, but I would
like to try it with 16 or 17 percent
honey. A pump container certainly
solves the problem of a sticky mess
with liquid honey.

By the way, in those catalogs you
will see all kinds of clever things that
will enhance a sales display. Europe,

direct mar-
keting, net-
working, dis-
tribution,
how-tos for
art, logos,
electronic
media and
keeping
your mar-
ket. The book is free for the asking
and updates and additions will au-
tomatically be sent out when avail-
able.

To obtain your free Marketing
Kit, call the NHB at 800.553.7162,
or write to them at 390 Lashley St.,
Longmont, CO 80501.6045.

Jful when the light comes through

but
most stores don't feature this.

with shops devoted only to honey
and hive products, has been ahead
of the U.S. in various marketing
techniques. We need to catch up.
While you are doing just that,
you need to keep sitting
in the consumers’
chair giving them
what will be conve-
nient for them (not
you) and not
messy. Keep your
customers
happy and they
will keep com-
ing back for
more of your
delicious
honey. [El@

Ann Harman is a sideline beekeeper
and international marketing consultant.
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